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UN Conference on 
Environment and 

Development
The Earth Summit

Redefining the American 
Dream Conference

Airlie, Virginia
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OUR WORK
We work with individuals, institutions, 
communities, and businesses to:

Conserve natural resources
Change how goods are produced and consumed
Improve our quality of life
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1) REDUCE unnecessary consumption, and

2) SHIFT consumption patterns toward more 
sustainable alternatives

Two Organizational Goals:
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This… not this…
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RPN Origins
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Purpose: Harness the power of institutional purchasers to
advance social responsibility and environmental 
sustainability

Founded at the White House 
in 2005
>$100B in annual spend
>200 members
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RPN Members

210 RPN members: 

o State + Local Gov’t, Biz, Universities, Nonprofits 

Members employ over 1 M

2/3 have responsible purchasing policies

Eco-labels are widely recognized and used

94% plan to do more responsible purchasing next year
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So, what’s the problem with the consumer 
culture anyway?
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Quality of Life

The average American works 
200 more hours per year than 
in 1970
U.S. savings rates have sunk 
to the lowest level since the 
Depression
More Americans declare 
bankruptcy each year than 
graduate from college
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1957 to 1997:
Income doubles
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1957 to 1997:
Income doubles
happiness declines
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Work and Spend Treadmill:

Is ecologically 
unsustainable
Does not yield 
happiness
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The average U.S. person now consumes 
twice as much as they did 50 years ago.

Consumption
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Each U.S. person makes 4 1/2 lbs of garbage a 
day—twice what we each made thirty years ago.

Waste
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The U.S. has 5% of the world’s population
but consumes 30% of the world’s resources
and creates 30% of the world’s waste.

Population

Resources
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Wanted: 4 Extra Planets 
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Wanted: 4 Extra Planets 
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Sustainable Living for Individuals
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Eat Locally
Buy one pound of local food each week

Quick Facts:

Fruits and vegetables tend to travel 1,500 to 2,500 miles from 
farm to market.

Locally sourced food can result in four to 17 times less CO2 

Local food is often safer, too. Even when it’s not organic, small 
farms tend to be less aggressive than large factory farms about 
dousing their wares with chemicals. 
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Downshift Your Driving
Carve out one car-free day each week

Quick Facts:

A quarter of the trips Americans take by car are within 
walking distance

Each gallon of gas that we use equals 20 pounds of CO2 
released into the atmosphere

Taking this action for one year will cut a car’s CO2 
emissions by 1,700 pounds
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Junk Your Junk Mail
Use online resources to get rid of 
your unwanted ad mail.

Quick Facts:

The average American gets 41 lbs of junk mail every year 

Junk mail comes from more than 100M trees = deforesting 
Rocky Mountain National Park every four months  

In 2005, 5.8M tons of catalogs, direct mail entered 
municipal solid waste streams = >450,000 garbage trucks

Less than 36 percent of this junk mail was recycled 
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Quick Facts:

90% of energy used in clothes washing is for heating H2O

Water heating uses an average of 19% of home energy bills

By washing four out of five loads of laundry in cold water, 
you’ll cut CO2 emissions by 72 pounds in one month

One year of this could save $60 to $100 on energy bills

Beat the Heat, Wash in Cold!
Wash at least four out of five loads of 
laundry in cold water



www.ResponsiblePurchasing.org   

Bring Your Own Bag
Neither paper nor plastic when you 
participate in the new BYOB!

Quick Facts:

Plastic bags don’t biodegrade, they photodegrade 

More than 380B plastic bags, sacks and wraps are 
consumed in the U.S. each year at an estimated cost to 
retailers of $4B 

Billions end up as litter each year  
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Packaging
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Break the Bottled Water Habit
Use a reusable nontoxic bottle for water 
on the go.

Quick Facts:

In 2004, the U.S. consumed 17% of the world’s bottled 
water—more than any other country—at almost 7B gallons

Making bottles to meet U.S. demand requires >1.5M barrels of 
oil annually, enough to fuel some 100,000 cars/year

86% of plastic water bottles used in the U.S. aren’t recycled

25-40% of bottled water is tap water
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Water Weight

• 1.5 to 2.7 million tons of plastic are used 
each year to make bottles for bottled 
water.

• For every one million bottles of water that 
are manufactured and shipped to 
consumers, 18.2 tons of carbon dioxide 
emissions are pumped into the air.
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We move 1B bottles of H2O/week in 
ships, trains, and trucks in the U.S. 

alone. That's a weekly convoy = 
37,800 18-wheelers
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Sustainable Institutional Purchasing



www.ResponsiblePurchasing.org   



www.ResponsiblePurchasing.org   

Seattle residents 
use the equivalent 
of 354,000 pint 
bottles of water 
each day. That 
equals about 
41,000 barrels of 
oil, creating 5,400 
tons of greenhouse 
gases. 
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Temps up 2-8° by 2100

Electronics consume 
26% of electricity in 
offices

Lighting >7% of U.S. 
electricity consumption

>50% of electricity is 
from coal

95% of vehicle fuel is 
from petroleum

Energy & Global 
Warming
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Hazardous 
Substances

1 in 3 commercial 
cleaners contain 
harmful ingredients

Hazardous e-waste is 
dumped abroad

Chemicals like those 
in flame retardants are 
in everyday products 
& cause brain, thyroid, 
reproductive problems
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Air Quality

Outdoor VOCs cause 
ground-level ozone & 
smog, causing lung 
disease and asthma

Indoor VOC levels 10X 
higher than outdoors
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Waste

70% of heavy metals in 
landfill from electronics

70% of mercury-lamps 
are not recycled

16-35m gal leftover 
consumer paint/year, 
<1/2 properly managed

California buys enough 
carpet to cover 47 mi of 
4-lane highway/year

~90% of water bottles 
are landfilled
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Water
Toxins in consumer 
goods kill aquatic 
ecosystems

Pollution & climate 
change are killing 
coral reefs & habitats

Carpet production 
uses ~10g water/sq yd

It takes 3 gallons of 
water to bottle 1 gallon
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Biodiversity
& Habitat

>11,000 species near 
extinction

1 in 5 birds threatened

Wetlands reduced by 
50% in past century

60% of fisheries 
exploited at or beyond 
capacity
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Doom & Gloom

Down economy

Collapsing ecosystems

Crumbling infrastructure

Are people really doing
‘green purchasing’ in
these bleak times?

45
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Yes, They Are
According to the 2009 
Responsible Purchasing 
Trends Report:

46

Responsible Purchasing Trends 

Report (coming May 2009)

Green purchasing is 
growing
It’s getting easier
And it can save money
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Responsible Purchasing Factors

Top 3 Priorities: 
Performance 
Availability
Price

About 90% of respondents say 
Environmental Considerations are 
“important” or “very important”

About 70% of respondents say 
Social Impact Considerations are 
“important” or “very important”
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Top 3 
Social/Environmental 
Issues:
-Recycled Content
-Recyclability
-Energy Conservation

Most of you usually or 
occasionally consider 
environmental factors in 
purchasing decisions

Importance of Soc/Env Issues 
in Purchasing Decisions
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Responsible Purchasing Practices
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The Best Green Claims
Life cycle-based criteria

Balanced stakeholder development process

Transparent administration

Independent product verification

Tiered (e.g. bronze, silver, gold)

Continuously improved

Standards and verification are independent

50
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Do You Know What These Mean?

51
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Most Used & Recognized Ecolabels
Usage 
Rank:

#1

#2

#3

#4
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Responsible Purchasing Guides
Product Categories:

Bottled Water 
Cleaners 
Computers 
Copy Paper
Fleets Vehicles 
Fluorescent Lights
Graffiti Remover
Green Power 
Office Machines
Paint
Remanufactured Toner
Tires, Wheel Weights

53
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Calculate the Benefits
Calculators available to use with:

ENERGY STAR for electronics & appliances

EPEAT for computers

RPN for remanufactured toner cartridges, drinking 

water, fleet vehicles

55
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Case Study: Reman Toner
Washington D.C. Current Savings
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Case Study: Reman Toner
Washington D.C. Current Savings
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Building a Green Purchasing Program



Case Study
Santa Monica, CA saved 5% by 
implementing green cleaning

Reduce sick days. Improve 
worker health and performance.

Green Cleaning Mandates
Chicago Public Schools, 
Massachusetts, New Jersey, 
Alameda Co., Montgomery Co.

EcoLabels
Green Seal, EcoLogo

Green Cleaners

59
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Specify EPEAT registered 
machines

Save up to 60% of energy use

Avoid hazardous waste 
disposal

Reduce material waste and 
water pollution

Earn recycling income

Accrue tax breaks for 
donations

Computers

60
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Greener Fleets

$4/gallon gasoline
Need I say more?

Case Study 
San Jose, CA 2007

Increase clean vehicles

Track ridership and fuel

Advocate w/ industry

Mandatory annual report

Use the RPN Calculator
Calculate costs & impacts

61
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Case study
Washington D.C. saved 
$1.5m over 5 yrs.
First Christian Church used 
CFLs and T-8 lamps with 
electronic ballasts, sensors, 
LED exit signs, and timers –
saving $6,000 annually. 

Typical CFL saves $30

Look for rebates

Spec Energy Star

CFL & LED Lighting

62
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Duplexers reduce 
paper by ~40%

Energy Star reduces 
energy up to 60%

Spec Energy Star or 
EcoLogo for LEED 
credit

Copiers, Printers, Fax Machines
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Case Study
City of Portland, OR

Reduce usage by 15%

Meet or exceed EPA

Aim for 30-100% PCW

Prefer chlorine-free

Seek alternative pulp

Saved >$10,000 1st year

Copy Paper

64
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Case Study
King County, WA saved 
$275,000 in  2007 by using 
remans

Remans cost 30-60% less

No up-front costs – save 
immediately.

Cut 5-9 lbs of waste per 
cartridge

Remanufactured Toner Cartridges
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NJ Higher Education 
Partnership for 
Sustainability (NJHEPS)

Group fuel cell discount 
saved $340k

Group discount on wind

RPN & Wisconsin
Biggest state green power 
purchase in the country

Green Power

66
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RPN Member Benefits
Consulting
Advice and Communication
Events and Webinars
Publications
Press
Advocacy
Speakers
Job Postings
Member Directory

Member Pledge

"I pledge that my 
organization will strive to 
use its purchasing power 
to maximize 
environmental 
stewardship, protect 
human health, and 
support local and global 
sustainability."
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Responsible Purchasing Network
Membership & Consulting Available

Jonathan Cohen
Director, Workplace Programs

www.ResponsiblePurchasing.org
877-683-7324

rpn@newdream.org
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Thank You
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